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1. General provisions

1.1. As an international brand, Fix Price Group
PLC (hereinafter referred to as Fix Price, the
Company or the Group) attaches great importance
to its corporate social responsibility agenda
development. We strive to positively impact the
society and minimize our environmental impact
through our operations in general, as well as other
activities and our marketing efforts. This policy
describes our approach to responsible marketing
and the way we contribute to the Company’s
sustainable development while reaching our
marketing objectives.

1.2. At Fix Price, we help millions of customers to
improve their standard of living and save money by
shopping in our stores. In our business, we are
guided by the principles of sustainable
development and strive to promote responsible
consumption among customers, partners and
employees.

1.3. Responsible marketing is a crucial part of Fix
Price’s sustainability agenda and overall business
culture, it echoes our key corporate customer-first
values and professionalism,  openness &
responsibility strategy.

1.4. Responsible marketing covers advertising,
marketing communications, branding, quality
control and other areas of customer shopping
experience. Committed to responsible marketing,
we contribute to Fix Price’s strategic priorities in
sustainable  development:  Product, People,
Partners, Planet (the 4Ps).

OruaBJienne

OO01IMe NoJI0KEHUS

TepMHUHBI, OTIpEIEICHUS, COKPAIIICHUS
Ilenu Iomutuku

Oo6nacts mpuMeHeHUs [lomuTHKH
[IpuHIIUIIBEI OTBETCTBEHHOTO MapKETUHTA
[Tpoune moIOXKESHHS
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1. O61mue mo0KeHNst

1.1. Kak mexnynapoansiii 6penn Fix Price Group
PLC (manee «Fix Price», « Kommanusy», «'pymimay)
OCO3HaeT Ba)KHOCTh pa3BUTHS cBoeil
KOPIIOPaTUBHONW COLIMAJIBbHOM OTBETCTBEHHOCTH.
Msbl  cTpeMuMcs  OKasblBaTh  IOJIOXUTEJIBHOE
BIIMSHNE Ha OOmECTBO W MHHHMH3HPOBATH
OTpULIATENIbHOE BO3JIEWCTBHE Ha OKPYKAIOLIYIO
Cpely TIOCPEICTBOM HaIled JesTeNbHOCTH B
LETOM, a TaKKe pEeaTM3yeMbIX MEPONPUATHH U
MapKeTUHIOBbIX ycuiauil. B  53Toll monutuke
M3JI0XKEH Hall [MOAX0J K OTBETCTBEHHOMY
MapKETHHTY U TO, KaK Mbl CTPEMHMCSI BHECTU CBOHU
BKIaA B ycroilumBoe pasButue Kommanuu npu
JOCTHKEHUH HAIINX MapKETHHTOBBIX LIENIEH.

1.2. B Fix Price Mbl moMoraeM MHUIMOHAM
MOKyHaTeJIel MOBBIIATE CBOM ypOBEHb KU3HHU U
SKOHOMHUTH Onarojaps COBEPIICHHUIO TMOKYIIOK B
MarasMHax ceTH. B cBoeil JeSITeTbHOCTH MBI

OpPUEHTUPYEMCA Ha MPUHLUUIBI YCTOWUYHMBOIO
pa3BUTHSL M CTPEMHUMCS MNPOABUTATH  HJAEH
OTBETCTBEHHOI'O MOTpeOIeHUS cpenu

HOKYHaTeJIeﬁ, MapTHEPOB U COTPYAHHUKOB.

1.3.  OTBeTCTBEHHBIH = MapKETUHT  SBJSETCS
CYIIECTBEHHOW YacThlO IOBECTKH YCTOHYHBOIO
paseutuss B Fix Price u OusHec-KyJIbTYpHI
Kommanun B menom, a TakkKe HaXOAUT CBOE
OTpaKeHHE B  KIIOYEBBIX  KOPIOPATHBHBIX
neHHoctsx Kommanum «[lokynatens mpexie
Bcero» U «llpodeccnonanmsm, OTKPBITOCTS,
OTBETCTBEHHOCThY .

1.4. OTBETCTBEHHBI MapKETUHT OXBATBHIBACT
TaKWe HalpaBJIeHHus paboThl, Kak peKJama,
MapKETHHTOBbIE  KOMMYHHUKAllUHM,  OpEHIUHT,
KOHTPOJIb KauecTBa W pPAA APYTHX oOjacTei, ¢
KOTOpPBIMU MOKYyNaTesb B3aUMOJICHCTBYET
HEMOCPEICTBEHHO MPU 3HAKOMCTBE C CETBHIO I
IpPU COBEpIICHUM IMOKYHNoK B ceTu. CrienoBaHue
MIPUHITATIAM OTBETCTBEHHOTO MapKeTHHTa
[IOMOTaeT HaM JenaTh BKJAaJ B CTpPAaTerHUYECKHE
npuoputetsl Fix Price B obmactu ycToWYMBOTO
pasButuss — llponykr, Jliogu, IlapTHepsl,
[Tnanera ( «411»).



2. Terms, definitions, abbreviations

2. TepMuHbI, onpeneaeHnsi, COKpPaIeHUs

Term, definition, | Explanation Tepmum, Iosicuenue
abbreviation ompejeJieHue,
COKpAaIleHHe
Corporate  social | Business strategy that Kopnopamuenas buznec-crparerus,
responsibility measures business social coyuanvras KOTOpast u3MepseT
and environmental OMEemcmeEeHHOCMb | BIVUSIHAE  JEATEILHOCTU
footprint through KOMITAaHUH Ha OOIIEeCTBO
transparent and ethical U OKPYKAWIIYI Cpery
behavior, activities that MOCPEICTBOM
contribute to business MIPO3PaYHOro U ATHYHOIO
sustainable development MOBE/ICHUS U PeaTH3aI[H
and meet stakeholder KOMILJIEKCa
expectations MEpONPUATHH, BHOCSIIIHX
BKJIal B  YCTOWUYHMBOE
pa3sBUTUC KOMIIAHUHU U
YUYUTBIBAKOINX
OXUaaHusAa
3aUNHTEPECOBAHHBIX
CTOpPOH
Sustainable Long-term business Yemoiiuusoe Jonrocpounoe pasBuTHE
development growth, where | | passumue KOMITaHHH, TIpH KOTOPOM
achievement of business floctikenne e€ Gusnec-
goals and compliance ueneit - cobmozeHne
with economic interests SKOHOMHIECKHX
are synchronized with the HMHTEpECOB HE
interests of society and NPOTHBOPCUHUT
stakeholders with UHTEepecaM oOLIecTBa U
minimal  environmental 3aUHTCPECOBAHHBIX
footprint CTOpOH Ipu
MHWHHUMAJIbHOM
BO3/EUCTBUH Ha
OKPYIKarolllyr0 cpeny
Marketing A system of commercial Mapremunzosvie Kommieke
communications and non-commercial KOMMYHUKAWUL KOMMEPYECKHX u
ways of sharing business HEKOMMEPYECKUX
messages with audiences croco6oB epeaun
including, but not limited I/IH(I)OpMaI_II/II/I oT
to, conventional KOMIaHUH K
advertising (TV, radio, 3aHHTEPECOBAHHBIM
printed matter, outdoor ayJIUTOpHAM,  KOTOpBIE
advertising, etc.), leaflets BKJIIOYAOT B ce0s1 (HO HE
and mailings, online OTPaHMYHBAIOTCS)
advertising, social media TPAIUIIMOHHYIO pEKIaMy
marketing, branding and (TeneBuAeHWE,  Paaumo,
packaging design, event 1eyarb, HapyXHas
marketing, etc. pexiama " ap.),

JMCTOBKM M PAaCCHUIKH,
WHTEPHET-pEeKIaMy,
KOMMYHHKaIUU B
COLANIBHBIX CeTSIX,
OpeHIMHT M pa3paboTka
YIAKOBKHU, COOBITHITHBIN
MapKeTHHT H Jp.




Marketing A system of marketing Mapxemunzosvie Kommuieke
campaigns communications focused KaMRAHUu MapKETHHTOBBIX
on specific KOMMYHHKAIIHH,
communication or HaMpaBJICHHBIX Ha
business objectives pellieHHe OIpeacIcHHON
KOMMYHHUKAIIMOHHOMN HJIH
Ou3Hec-3a1a4n
Mapxemunzoswiii TexkcroBas 38051
Marketing content | Text or audio & visual KOHmMeHm ayAMOBH3yallbHas
information  about the nrdopMaLms 0
Company, its products KOMIIaHWHM, €€ TOBapax M
and services yeayrax
Company Fix Price Group PLC (Fix | | Komnanus Fix Price Group PLC
Price, the Group) (taxke  Fix  Price,
I'pymnma)
3. Policy objectives 3. Heau IMoaurnkn
3.1. This Responsible Marketing Policy reflects 3.1. Hacrosmuas  Ilonmutuka B oOmactu

our commitment to running business in a
responsible and sustainable way. By integrating
responsible marketing principles into our strategy,
we aim to build trust, improve brand reputation and
contribute to a better future for all stakeholders.

4. Policy scope

4.1. The provisions of the Responsible Marketing
Policy apply to all types of Fix Price’s marketing
communications, including conventional
advertising (TV, radio, printed matter, outdoor
advertising), leaflets and mailings, online
advertising, social media marketing, branding and
packaging design, event marketing, POS materials,
Fix Price website and mobile app, etc.

4.2. This Policy applies to the Company’s
marketing department and external partners
engaged in our communication and marketing
operations.

5. Principles of responsible marketing

5.1. Lawful & ethical conduct

All Fix Price’s marketing communications are
performed in accordance with the local laws and
regulations.

We engage in honest marketing communications
that provide reliable information about Fix Price’s
products and services.

OTBETCTBEHHOIO MApKETHHra OTPAXXaeT Halle
CTpeMJICHHE K BEJICHHIO OM3HEeca OTBETCTBEHHBIM
1 yCTOWYMBBIM 00pazoM. MHTerpupys MpUHIUIIBI
OTBETCTBEHHOTO MAapKETHHTa B HAIIy CTPATETHIO,
Mbl CTPEMUMCSl YKPEIOUTh JAOBEPHUE, YIIyYLIUTh
pernyTanuio Hamero OpeH/a U BHECTH CBOM BKJIa[
B JIyylee Oynymiee Uil BCEX 3aMHTEPECOBAaHHBIX
CTOPOH.

4. Oonactp npumeHenusi Ilonuruku

4.1. Tonoxenus Ilomutuku B  oOmactu
OTBETCTBEHHOTO MAapKETHHIA PACIPOCTPAHSIOTCS
Ha BCe BHUIBI MAPKETUHTOBBIX KOMMyHUKanuii Fix
Price, cpemu KOTOPBIX TPaadIlMOHHAsA peKjIama
(TeneBuaeHue,  paauo,  IedaTh,  HapyKHas
pexiaMa), JIMCTOBKM U PAcChUIKH, HHTEPHET-
pekiaMa, KOMMYHHUKAIMH B COILMANBHBIX CETSX,
OpeHIWHT U pa3paboTKa YIMaKOBKH, COOBITHUHHBIN
MapKeTHHT,  MaTrepuanbl  Jius  pabdoThl ¢
moTpeduTeNieM B Mara3uHaX, HHTEPHET-CalT U
MoOHMIIBHOE mpuioxkenue Fix Price u mpyrue.

4.2. ITonoxxenus [ToMuTHKH pacIpoOCTpaHsIOTCS Ha
NEeSTeNPHOCTh  JelmapTaMeHTa MapkeTwHra Fix
Price u Ha BHEmIHMX NApTHEPOB KOMIIAHUH,
o0ecrieynBaromux KOMMYHUKAITHOHHYIO u
MapKETHHTOBYIO NIEATEIFHOCTD KOMITAHUH.

5. IIpuHOUNBI 0 TBETCTBEHHOT0 MAPKETHHIA

5.1. 3aKOHHOCTH U ITUYHOCTH

Bce mapkeruHroBele KoMmyHuKkaruu Fix Price
OCYIIECTBIIAIOTCA B COOTBETCTBUU c
3aKOHOJATEIBCTBOM CTpPaH, I7l€ OHU BEIYTCS.

MBI I/ICHOJ'IB3yeM YCCTHBIC MapKeTI/IHFOBI)IC
KOMMYHUKaIIUHU, KOTOPBIC IpeaoCTaBJIAIOT
JOCTOBCPHYIO I/IH(bOpMaHI/IIO O TOBApax " ycliyrax
Fix Price.



We stick to ethical marketing practices that
promote honesty, transparency and respect for
consumers. Our marketing communications are
accurate, truthful and clear.

5.2. Respect for consumers

We are guided by the principles of social
responsibility and fair practices and respect our
customer interests and needs. We avoid any
offense of individuals or groups of people through
advertising and marketing communications. We
avoid sensitive issues in our marketing such as
race, ethnicity, political views, etc. We avoid any
misleading advertising and promotion formats that
may harm consumers or affect vulnerable groups
of people.

We embrace diversity and inclusion principles in
our marketing campaigns. We avoid any
discriminatory or offensive marketing content.

5.3. Honesty

All information about components, manufacturing
place and date, product use cases and other features
for consumer decision-making is labeled honestly
and reliably based on all information available to
the Company, including details from suppliers and
other partners. The Company runs regular quality
inspections of imported and locally sourced goods,
including the assistance of third-party laboratories.
Certificates of conformity are available in our
stores.

5.4. Health & safety

In its marketing communications, the Company
strives, where applicable and appropriate, to
promote healthy eating and living, as well as
responsible consumption among customers. The
Company uses its own media resources to raise
people’s awareness of ingredients and features of
food available in our stores, consumer qualities of
goods for sports and outdoor activities, as well as
responsible consumption.

Mbl  mpuaepxkuBaeMcs ~ 3THYECKHUX  METOJIOB
MapKeTHHIa, KOTOpbIC CIIOCOOCTBYIOT YECTHOCTH,
OpO3pavHOCTH W YBAXCHHUIO K HOTpe6I/IT€J'I$IM.
Hamm MAapKETUHIOBBIC KOMMYHUKAIIUU ABJIAIOTCS
TOYHBIMH, MTpPaBAWBbBIMHU W HC BBOIAIIUMH B
320y KIeHHeE.

5.2. YBaxkenue norpeduresei

MBI pyKOBOACTBYEMCSI MPUHIUIIAMU COLUATBHON
OTBETCTBEHHOCTH ¥ CIIPABEUIMBOCTH U CTPEMHUMCS
OBITh YYTKUMH K HHTEpecaM H TOTPEOHOCTSIM
HalllUX MOKyIaTeneil, a Takke He OCKOpOIATH
OTJIENBHBIX JIUII UM TPYIIIHI IO MOCpPenCcTBOM
peKiIamMbl 1 MAapKETUHTOBBIX KOMMYHUKalWi. Mbl
n30eraeM  YyBCTBHUTEIBHBIX TEM B  HalleM
MapKeTHHIe, TaKUX KaK pacoBas, HallMOHAJIbHas
MIPUHAJUICKHOCTh, TIOJMTHYECKass MOBECTKa W
opyrue. Mol n3beraeM Jo0bIX (OpM BBOAAIICH B
3a0Imy’KIeHrue  peKJiaMbl WM TIPOJBHIKEHUS,
KOTOpBIE MOT'YT HaHECTH BpeJl MOTPEeOUTENIIM WK
3KCILTyaTHUPOBATh YSI3BUMBIE IPYIIIBI HACEICHMUSL.

Msl cTpeMHMcS TpPOABHraTh MHOTOOOpasue W

WHKJTIO3UBHOCTh B HAIIMX  MapKETHHTOBBIX
Kammanusax. Mer  u3beraeM  JFOOBIX  (opM
JUCKPUMHUHAIIMOHHOTO HWJH  OCKOPOUTEIBHOTO

MAapKETUHTOBOI'O KOHTCHTA.

5.3. YUectHasi uHpopmManus 0 TOBapax

Bes uHdopmamus o cocraBe, MecTe M JAaTe
IIPOU3BO/ICTBA, criocobax UCIIONB30BAHUSA
MPOAYKTA U APYTUX HEOOXOMMUMBIX ISl TPUHSATHS
pemeHuss O MOKYIIKEe XapaKTepHCTHKax ToBapa
YKa3bIBAeTCsl HA ATUKETKAX IPOIYKLUU YECTHO M
JOCTOBEPHO Ha OCHOBE BCEH uMeromelcs y
Komnanuu nadopmanuu, BKiIoyas HHPOPMALHIO
OT MOCTABIINKOB M JPyTuX napTHepoB. Kommanus
pPEeryJlsipHO  NIPOBOAUT  KOHTPOJb  KadecTBa
AMIOPTHPYEMBIX W JIOKANbHO  3aKyIIaeMbIX
TOBapoB, B TOM 4YHCIE C MPUBJICYCHUEM
He3aBHCHUMBIX Jabopatopuii. C ceprudukaramu
COOTBETCTBHUSI KadecTBa NPOLYKLHUH MOKYIaTeln
MOTYT O3HAKOMHUTBCS B MarasmHax CETH.

5.4. 3a06oTa 0 310poBbe U 0 €30MACHOCTH

B cBoMX MapKeTHMHIOBBIX  KOMMYHHKAIUSAX
Kommanusa crpemutcs, rzie 3TO NPUMEHHMO H
YMECTHO,  IHpOABUTaTb  MJAEH  IPAaBHIBHOIO
MWTaHUS,  310pOBOTO  oOpa3a  JKH3HH |
OTBETCTBEHHOTO norpeOneHus cpeau
MOKyHaTeleH. Komnanus HCIIOJIB3YET
COOCTBEHHbBIE MEAUAPeCypchl MM IOBBIIICHUS
YPOBHSI 3HaHUH CBOEH ayJUTOPHUM O COCTaBE U
CBOMCTBAaxX MPEACTaBICHHBIX B CETH MPOAYKTOB
MTUTaHUS, O MOTPEONUTENECKAX KadeCTBaX TOBAPOB



The Company avoids any alcohol and tobacco
advertising in its marketing.

5.5. Attention to environmental sustainability

We aim to minimize our environmental footprint
inter alia in our marketing activities. This includes:

e Energy efficiency and reduction of paper
waste. We pursue to reduce volumes of
printed leaflets and brochures and go
digital when it comes to advertising, where
appropriate and possible.

e Green marketing. We raise consumer
awareness about the benefits of ecological
practices and encourage responsible
consumption.

5.6. Tactful communications with children

In its marketing of children products, Fix Price is
guided by the applicable laws. Fix Price does not
appeal, in its advertising via conventional and
digital media, to children and teenagers, and
include age restriction warnings in advertising of
goods under the applicable laws. In its other
marketing communications, Fix Price informs
customers about age restrictions applicable to
relevant products.

Fix Price is committed to ensure that its marketing
of children goods:

e does not impair positive social behavior,
way of living and attitudes;

e does not undermine the authority,
judgment or tastes of parents (or
caregivers) with due regard to social and
cultural values;

children’s

e does not unsafe

behavior;

provoke

IUIA CIIOPTa U aKTUBHOTO 00pasa >KU3HH, a TAKXKE O
MIpaKTUKaX OTBETCTBEHHOI'O MOTPEOICHHUS.

Kommanust BO3IEpKUBAETCS OT IPOJIBIKCHUS
QJIIKOTOJILHOW TPOAYKIIMM U Tabaka B paMKax
CBOMX MapKETHHTOBBIX KOMMYHUKAI[HH.

5.5. Buumanne K IKOJIOTHYECKO
YCTOMYHUBOCTH
Mpbl cTpeMuMCs CBECTM K MHHHUMYyMY Haile

BO3/ICHCTBHE HA OKPYIKAIOIIYIO CPEIy B TOM YHUCIIE
B Hameii MapKEeTHHIOBOM JESTENIbHOCTH. JTO
BKJIIOYAET B ceOs:

o  DHeproddhHEKTUBHOCT, W  COKpAIICHHE
OyMa)XHBIX OTXOJOB. MBI CTpeMHMCS
ONTHMHU3UPOBATh KOJIMYECTBO IMEYaTHBIX
JUCTOBOK W  Opourop, HCIOJIB3YyeM
1 (poBbIe MIATGOPMBI AT PEKJIaMBI, TAE
3TO 11e71ec000Pa3HO U BO3MOXKHO.

e 3eneHblid MapkeTHHT. MBI uH(pOpMHpyEeM
noTpeduTenel o mpeuMymecTBax BeIOOpa
9KOJIOTUYHBIX TPAaKTHK ¥  TOOLIpSeM
OTBETCTBEHHOE ITOTPEOICHUE.

5.6. TakTM4HOCTHL B KOMMYHMKALMH C 1eThbMH

B oTHOmEHMM MapKETMHIOBBIX KOMMYHMKAIUN
ToBapoB aia jaeteil Fix Price pykoBoucTByercs
aKTyaJbHBIM 3aKoHOJarenbcTBOM. Fix Price ne
HaIleJIUBAaeT CBOIO peKjaMy B TPaAWLMOHHBIX H
nu(poBBEIX Meana Ha JeTeil M MOJIPOCTKOB H
MapKUPYET pEKIaMy TOBapOB B COOTBETCTBHH C
BO3PACTHBIMH OTPAHWYEHHUSIMH IO TpPeOOBaHUAIM

3aKOHOZAATENbCTBA. B  pamMKax CBOMX HHBIX
MapKeTHHTOBBIX ~ KoMMmyHuKanmih  Fix  Price
UHPOPMHUpPYET IIOKyHaTeled O  BO3PACTHBIX
OTpaHUYEHUSIX, MIPUMEHUMBIX K
COOTBETCTBYIOLIMM MPOAYKTAM.

Fix  Price crpemurcs K  TOMy, 4YTOOBI
MapKEeTHHTOBBIC KOMMYHHKAITHH JETCKUX
TOBApPOB:

L HE MNOJApbIBAJIA MNO3UTUBHOC COLUAIBHOC
IIOBCACHUC, 06pa3 JKU3HU U YCTAHOBKH;

e  HE NMOAPBIBATM aBTOPUTET, CYXKACHHS HIIH
BKYCBl poauTeNed (UM ONEKYHOB) C
YYETOM COOTBETCTBYIOLINX COIMAIBHBIX U
KYJIBTYPHBIX IEHHOCTEHH;

e HE MOJATAJKHUBAIU K COBEPIIECHHUIO JETbMU
JICHCTBUMN, MPEACTABIAIONINX YIpo3y HX
3JI0POBBIO MJIN KU3HH;



e promotes environment- and health-
conscious ideas, healthy eating choices.

5.7. Confidentiality & personal data protection

Fix Price respects personal data of its clients and
adheres to confidentiality principles in data
processing subject to the national laws and the
corporate Personal Data Protection Policy.

Fix Price does not disclose client personal data to
third parties and restricts access thereto.
Consumers may cancel e-mailings, ascertain
personal data, and ask for deletion at any time.

6. Other provisions

6.1. The Company shall inform all employees and
external partners of its marketing department about
the provisions of this policy and monitor its
compliance.

6.2. We are eager to meet stakeholder (customers,
employees, suppliers and investors) expectations in
terms of our marketing practices. Getting feedback,
we incorporate it into our decision-making
processes so that we could constantly improve our
responsible marketing efforts.

6.3. To send your message about any violation of
this policy to our Ethics and Compliance
Committee, please log on to: https://fix-
price.com/about/business-ethics.

®  IIPOJBHUTAIN Aeu 3a00TEI 00
OKpYJKarole cpejie, 3710poBOro obpasa
JKNU3HU U HpaBI/IJH)HOI‘O IINTAHU.

5.7. KonduaennuaabHo cTh )/ |
NMEePCOHATBbHBIX JaHHBIX

3aIUTA

Fix Price mposBiseT yBakeHHE K MEPCOHATBHBIM
JAaHHBIM  CBOMX KIMEHTOB W  COONIOAaeT
KOHQUACHIUAIBHOCTh TIpU pabdoTe C HHUMH,
JNEHCTBYSI B COOTBETCTBHU C 3aKOHAMHU CTPAHBI U
[omuTHKOW KOMIAHUM B O0JNACTH  3aIIUTHI
TIepCOHATHHBIX JAaHHBIX.

Fix Price He mepemaer mepcOHaNbHBIC JTaHHBIC
KJIIMEHTOB TPETHUM JIMIIAM W OTPAaHUYIMBACT KPYT
JHI, PabOTAIOMUX C MEPCOHAJIBHBIMU JaHHBIMU
kiieHToB. IloTpebutenu B 000 MOMEHT
BpPEMEHH MOTYT OTKAa3aThCS OT BKIIIOYCHHUS B
CIIUCKH PACCHUIOK, YTOYHSITH CBOHW NEPCOHAIBHEIC
JMaHHbBIC, a Takke TpeboBaTh, YTOOBI UX
IepCOHAaIbHBIC ObLTH yAaJICHBL

6. IIpoyue noJ10KeHUA

6.1. Komnanust 00s3yeTcsi JOHOCHTD IO CBEICHUS
BCEX COTPYJAHUKOB W BHEIIHUX IApTHEPOB
JIerapTaMeHTa MapKeTHHIA TIOJOKCHHS JaHHOU
MOJINTHKH M CIEIUTh 3a €€ COONIOAEHUEM B CBOEH
JIEATEILHOCTH.

6.2. MpI prCcIymMBaeMcs K TOXeJTaHUAM HaIlux
3aMHTEPECOBAHHBIX CTOpOH, BKJIOUAs
[OKynaTeyel, COTPYAHUKOB, IIOCTaBUIMKOB U
MHBECTOPOB B OTHOUIEHUU Halle MapKETUHTOBOM
npaktukd. Ilomywas oOpaTHyl CBSI3b, MBI
YUUTBIBAEM €€ B IPOLIECCaX INPUHATHUS PELICHUI,
9TOOBl IOCTOSIHHO COBEPIICHCTBOBATH HAIIH
yCHIIHS B 007aCTH OTBETCTBEHHOTO MapKETHHTA.

6.3. Undopmanust o ciydasx HapyIICHHS JaHHOU
MOJIMTUKH OOJIDKHA HAaIlPaBJIATHCSA B Komurer mo
9THKE W KOMIUIagHCY uepe3 ¢opMy Ha caiite
https:/fix-price.com/about/business-ethics.



